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BY RECAN DICKINSON

. THE SKATEPARK DEC

CONNECTING
THE DOTS

Applying and custom-fitting operating philosophies and procedures
from established programs and facilities to skateparks.
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The Wheel Park in Aurora, Colc bine 1ge skafepa 12 hockey rinks and a BMX track




HE WOODLANDS

COURTESY

“TRUST BUT VERIFY,”

was the Reagan-era mantra as the United States and former
Soviet Union began to move [rom the Cold War to Glasinost
and beyond. Strangely enough, thats kind of how the plan-
ning and operation of skateparks seem to work

First, you trust that your standard operating procedures
(S0Ps) and general operating philosophy will translate to
skateparks, but... you have to verify whether or not the trans-
lation actually translaes, so o speak.

“We felt it would be like a playground, and could plug that
inte our normal routine of inspection and maintenance tasks.
But we found that skateparks are unpredictable in their use
and creativity of use. We werenl prepared for the creativity that

comes with a skatepark,” says John Powers, parks and recre-

The Woodlands, Texas, has realized the importance of one-on-
one communication with its skatepark users in order to effec
tively operate and maintain its various community skateparks.

ation director for The Woodlands, Texas, a master-planned
community north of Houston that currently operates live
skateparks. “We're processing what we experienced there dif-
ferently than the pools and play equipment, which means edu-
cating our park rangers, maintenance people and programmers
that the user group is very unigque. We need a broader per-
spective and a closer relationship with the users than you will
have with a typical swimmer or park user. We wanit them to get
to know the kids one-to-one o that there can
be some dialogue of what it is they want, why
they're doing the things they're doing and
how we can adjust. We need 1o get educated
from the kids and vice-versa

Powers adds that The Woodlands needs
to have a consistent standard operating pro
cedure across the board, while realizing that
it needs to be Mexible and roll with the
dynamics ol its skateparks

The Woodlands' cenified playground
salety inspectors used their experience 1o
help create a maintenance and operational
checklist for the skateparks. Paper documen-
laton 15 an imporant aspect as 1t creates
accountability and diligence lor the program

‘The mindset and how we evaluate the
checklist is different; its more the comments
and observations that we get while we're
doing it that we dont typically get from play-

ground inspections,” says Powers

MAKE IT VISIBLE

In Rio Rancho, N.M.—which houses three skateparks
including a large regional facility—the city has taken an
approach that recognizes the unique qualities of the user group
while integrating it inio an overall sporis-centered venue

“With a skatepark lacility you have to treat it as a sport,
and not just an amenity, though we are putting in skateparks
as an amenity at our smaller parks as you would a hall bas-
ketball court or a gazebo. Now its part of the park design. It
needs 1o be recognized,” says Rio Rancho’s acting direcior ol
parks and recreation BJ. Perry. *When you're locking at a
much larger facility. you have to take into account everything
you would put in any other type of spons facility, whether its
bathrooms or concessions, and even going so lar as getting
gear sel aside to sell equipment, partner with skate shops, and
so on. It can become a cost benelit, if that'’s the direction you're
going in.”

Perry says that, unlike aquatics and other sports pro
gramming, skateboarding is not age-specilic, nar is it neces-
sarily segmented by ability levels. The kids tend to watch oth-
ers do their tricks and try 1o emulate the best ones

‘erry has two young children himsell—ages two and
four—and says the [our-year-old is naturally migrating toward
the skatepark

When Rio Rancho looks at designing and developing

[acilities we need 1o look at where the most pa

rticipation is
going to be in order to get more bang for our buck. You have
your traditional sports—like soccer, baseball and basketball—
but you have to recognize that skatecboarding is not just a spe-
cific user group. Its a group thats part of our culture,” says
Perry. "Our large, regional skatepark is directly in the center o
our sports complex. Its the highlight; you cannot miss our
skatepark. Its not a sport that should be hidden, so we put it
in a strategic location. Our intention was 1o change the mind-
set that skaters are bad people—ihey're the same as everyone
else in every sport and every activity. We've experienced no
incidents at our [acilities. I've seen fewer injuries and less vio-
lence a1 our skateparks than adult softhall

Rio Rancho's skatepark is the centerpiece of its sports complex. Rio Rancho's
acting director of parks and recreation, F.J. Perry says, “It's not a sport that
should be hidden, so we put it in a strategic location.”
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